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“*We've Lost Great Minds To Brain Cancer.
Use Yours To Help Us Find The Cure Today.”

- Mario Lichtenstein, Founder, Voices Against Brain Cancer

X s
e aF
UL A .}"
Qe =7 ¥ "
Y T4 _ |



OUR MISSI(

Voices Against Brain Cancer’s (VABC) m:ss:on;rs to find a cure A
for brain cancer and brain tumors by advancing scientific Zﬁ
research, increasing awareness, creating a brain cancer and '{;“
tumor community, and supporting patients, their famllles and r
caregivers afflicted with this devastatmg dlseaﬁp
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ABOUT VABC
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Voices Against Brain Cancer is the personal brainchild of a family who lost their son to brain
cancer.

“WE FEEL IT. WE KNOW IT. WE LIVE IT. WE GET IT.”
— Mario Lichtenstein, Founder Of VABC

VABC was founded in loving memory of Gary Lichtenstein who at 24 years old lost his battle
with brain cancer on October 1, 2003. Gary was living in Chicago and working as an options
trader at Wolverine Trading when he was diagnosed with a brain tumor on March 4, 2003.
After three months Gary slipped into a coma from which he did not recover. Soon after his
passing, Gary’s family started Voices Against Brain Cancer to raise money and awareness for the
fight against this devastating disease.

“l couldn’t save the life of my son, but perhaps | can save the life of others.”
-Mario Lichtenstein, Founder Of VABC
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VOICES $5,000

The Official Presenting Sponsor for one of VABC’s Join The Voices! Multi-City National Tour.
Ensures funding for local Family Initiatives.

. Presenting sponsor for one (1) city/event.

. On stage mention during ceremony announcement.

. Logo inclusion on sponsor page of permanent website with link to sponsor website.
. Inclusion in event press release and media outreach.

. Promotional tent and table at the event for marketing collateral.

. Post-event inclusion in e-newsletter blast, with link, to 100,000 person email list.

. Logo inclusion in all digital materials and social marketing initiatives.

— Facebook post mention with photo (minimum two posts)
— Twitter mention (minimum two posts)

. Admission for 10 participants for the city event.

INNOVATORS $3,000

Ensures funding for local Support Groups.

. Finish Line sponsor in one (1) city/event.

. Mention at start line announcement.

. Inclusion in event press release and media reach out.

. Promotional table at the event for marketing collateral.
. Logo inclusion in digital and social marketing initiatives:

— Facebook post mention (one post)
— Twitter post mention (one post)

. Admission for 5 participants for the city event.

LEADERS $1,000

Ensures funding for branded awareness through Social Media efforts.

. Included sponsor in one (1) city/event.
. Logo inclusion in digital and social marketing initiatives:
— Facebook post mention (one post)

. Admission for 3 participants for the city event.

Voices Against Brain Cancer is a not-for-profit public charity recognized by the IRS under 501(c)(3). VABC's Tax ID is 20-2872778
All donations are tax-deductible to the fullest extent allowed by law and a tax receipt will be sent following the event.



